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The authority on
all things bridal
Condé Nast Brides is Britain’s
longest-established wedding
title and the consistent market
leader. Brides is the ultimate
shopping and information
guide for readers planning their
perfect wedding: fashion, beauty,
accessories, jewellery, venues, gift
lists, reception ideas, menswear,
travel… all are covered in its
beautiful and inspirational pages.
When our readers get engaged,
they enter the White Zone.
Everything is about THE wedding
and our readers are consuming
Brides at the expense of all
other media.
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Editorial voice

“

It is not enough to simply place beautiful
imagery in front of readers. The reason
Condé Nast Brides has maintained its
number one position for more than six
decades is that we only work with the
finest creatives and artisans in the business.
We rigorously edit, so our readers don’t
need to. We take away the stress, we refine
their thinking, we help them decide and
we deliver a package of stylish and expert
content across all our channels at every
moment of their wedding planning.
That’s why they trust us.

JADE BEER, EDITOR
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”
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Consistently leading
the bridal market
The magazine enjoys the highest print circulation
compared with other bridal publications, providing
brands with a captive, receptive and high-purchasing
audience who are looking to upgrade everything!

CIRCULATION 35,034

(86% higher than the nearest competitor)

READERSHIP 158,000
READER
PROFILE

Average age 30
ABC1 57%
London & S/E 33%
HHI £71,233
Average engagement:
18 months

Brides magazine reaches nearly

15,000 more ABC1 women
than the closest bridal competitor

66% of Brides readers

do not read You & Your Wedding
SOURCE: ABC PRINT & DIGITAL JAN-DEC 2017, PAMCO JULY 2017-JUNE 2018, THE BRIDES READER SURVEY 2017
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Online and social
MONTHLY UNIQUE USERS 262,572 (+49% Y/Y)
MONTHLY PAGEVIEWS 3.9M (+114% Y/Y)
Bridesmagazine.co.uk is the ultimate place for brides-to-be to research and
plan their big day. At the forefront of bridal trends, it delivers inspiring and
fresh content to guide users on everything from planning, venues, fashion,
beauty, honeymoons and so much more – it is THE wedding-planning bible!

2.6M followers
301K followers (+24% Y/Y)
478K followers
181K followers
Brides has 7 times more
social media followers than
its closest bridal competitor
SOURCES: QUOTED TRAFFIC REPORT AUG-OCT 2018. LATEST
SOCIAL FOLLOWERS 7TH NOVEMBER 2018 (TOTAL INCLUDES
GOOGLE+, VINE AND YOUTUBE ADDITIONALLY)

Editorial Calendar 2019/2020
ISSUE		

ON-SALE DATE

ADVERTISING COPY DEADLINE

SPECIAL SECTION/THEME

MARCH/APRIL 2019

24TH JANUARY 2019

5TH DECEMBER 2019

• TOP 100 VENUES GUIDE

MAY/JUNE 2019

28TH MARCH 2019

20TH FEBRUARY 2019

• WEDDING PARTY

JULY/AUGUST 2019

30TH MAY 2019

23RD APRIL 2019

• HONEYMOON GUIDE

SEPT/OCT 2019

1ST AUGUST 2019

26TH JUNE 2019

• SEASONAL VENUES GUIDE
• WEDDINGS ABROAD
• REAL WEDDINGS

NOV/DEC 2019

3RD OCTOBER 2019

28TH AUGUST 2019

• GIFT LIST
• THE BEAUTY GUIDE

JAN/FEB 2020

28TH NOVEMBER 2019

23RD OCTOBER 2019

• BRIDES’ BIGGEST SELLING ISSUE
• THE WEDDING PLANNER SUPP
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63%

OF BRIDES
READERS WILL
UPGRADE TO
BETTER, MORE

EXPENSIVE
BRANDS

IN THE LEAD
UP TO, AND
AFTER, THEIR
SPECIAL DAY

£687
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£370

MILLION
ON THE
DRESS

£834

MILLION
ON THE

HONEYMOON

£52

MILLION
ON
BEAUTY

£32

MILLION
ON THE
SHOES

On the day...
On average, Brides readers spend:

£37,474 ON THEIR WEDDING,
25% higher than the national average*
The WEDDING VENUE is the first
thing our brides are looking to book. It is
where the biggest part of their budget goes.

£9,434 is the average cost of a Brides

reader’s wedding venue and reception,

35% higher than the national average
for the reception alone.

SOURCE: ABC PRINT & DIGITAL JAN – DEC 2017 / PAMCO JULY 2017-JUNE 2018 /
THE BRIDES READER SURVEY 2017 / * HITCHED.CO.UK READER SURVEY 2017

Fashion

Jewellery

56% of Brides

45% of readers

readers’ wedding dress
choice was influenced by
editorial or advertising
seen in Brides

will choose their own
engagement ring
1 in 5 will choose the ring
after the proposal

Brides readers are
embarking on the biggest
life-stage change, and
the biggest shopping
spree, of their lives

Collectively, Brides readers
have spent a total of
£15.8 million on watches
and jewellery in the last
12 months

Brides readers have
collectively spent £158
million on fashion in the
past 12 months

90% will invest in
additional jewellery
for their wedding day

On average Brides
readers spend 45%
more on their wedding
dress than the national
average

81% of Brides readers
consider expensive
jewellery to be a good
investment

SOURCE: BRIDES READER SURVEY 2017 / TGI GB
2018 Q4 / CONDE NAST LUXURY SURVEY 2018
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SOURCE: BRIDES READER SURVEY 2017

69% of Brides readers
agree ‘wearing valuable
jewellery makes me
feel amazing’

Beauty
70% of readers will buy new
cosmetics for their wedding
day or honeymoon

66% will buy a new
fragrance

64% will buy new skincare
Collectively, Brides readers
are spending:

£16.4M on cosmetics
£12M on skincare
£11.5M on fragrance
£7.4M on haircare
SOURCE: BRIDES READER SURVEY 2017 /
PAMCO JULY 2017 – JUNE 2018
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Travel
Couples start planning their
honeymoon, on average,
4 months after the proposal
They book, on average,
6 months after the proposal
Brides readers spend an
average of £5,284 on their
honeymoon (+20% vs 2015
and 46% higher than the UK
average)
86% will fund it as a couple
and 42% will fund it via a
honeymoon gift list
SOURCE: BRIDES READER SURVEY 2017

Wedding venues
Brides is at the forefront of the wedding venue
industry; each year we work closely with a diverse
range of venues to help our readers discover their
dream venue for their big day. Brides features
brand-new venues, vast country estates, rustic
barns, luxurious hotels, historic town halls, stylish
rooftop locations, iconic palaces and exotic retreats
abroad. All have been given the Brides stamp of
approval, providing readers with the ultimate
choice of magical locations in which to say ‘I do’
in their very own style!
Brides publishes three key issues for venues each
year, timed in-line with peak proposal periods
(summer and Christmas), as we know the first thing
a reader looks to book is their venue.
Brides key issues for wedding venues:
MARCH/APRIL ISSUE 2019
Condé Nast Brides Top 100 Venues Guide (on sale January)
£4.99

SEPTEMBER/OCTOBER ISSUE 2019
Seasonal Venues Guide (on sale July)
JANUARY/FEBRUARY ISSUE 2020
Wedding Planner Guide 2020
A5 supplement with dedicated venues
section (on sale November)

YOUR
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2019

Wedding
Planner
BIGGEST

From the world’s
bridal magazine (lucky you!)

01-19CoverWeddingPlanner;15_View.indd 901

20/11/2018 10:17

Reader events
Brides reader events are a
powerful extension of the
Brides brand, providing clients
with the opportunity to
engage with our audience
first hand as well as a full
360 marketing campaign
across print, social and
digital. Each event is entirely
bespoke and produced on
a case-by-case basis.
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Brides
The
Show
FRIDAY 20 - SUNDAY 22 SEPTEMBER 2019
Returning for the eighth year,
Brides The Show brings together
the stylish content of Brides magazine
for one weekend of inspiration and
unrivalled wedding planning. Stunning
feature areas and exhibitor line-ups
will showcase the very best in bridal
– from wedding gown designers, to
florists, venues, photographers and
everything in between.
For further information on exhibiting
and sponsorship opportunities, please
contact Keiran Coyne: 020 7152 3870;
keiran.coyne@condenast.co.uk
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PAGE
PAGE RUN OF PAPER 			
PAGE FACING MATTER (Front Half )
PAGE SPECIFIED POSITION 		

£10,831
£12,457
£13,915

DPS
DPS RUN OF PAPER			
DPS SPECIFIED POSITION 		

£21,046
£24,201

PREMIUM/COVER SITES
IFC DPS 				£32,882
OBC 					£19,730
1ST DPS 				£27,882
2ND DPS 				£25,418
HALF PAGE
HALF PAGE RUN OF PAPER 		
HALF PAGE DPS/BOOKENDS 		
INSERTS
LOOSE MACHINE INSERT 		
LOOSE HAND INSERT 			
(Minimum loose insert run 50,000)
BOUND-IN/SCENT STRIPS 		
(single sheet- 2 sides)
2ND SHEET (4 SIDES) 			

£5,216
£12,626

£68 PER 1,000
£97 PER 1,000

£11,525
£19,208

TIP-ON 				POA
BROCHURE INSERTS 			POA
WEDDING PLANNER
1/6TH PAGE (1 SLOT)			

£688

MEDIAKIT2019

PRINT - DIGITAL - SOCIAL - EVENTS

Bridesmagazine.co.uk
Ad specs & rates
LEADERBOARD

728 x 90

£18cpm

MPU

300 x 250

£18cpm

DOUBLE SKYSCRAPER

300 x 600

£38cpm

BILLBOARD

970 x 250

£38cpm

IN-CONTENT

410 x 160

£38cpm

GALLERY INTERSTITIAL

1000 x 600

£50cpm

SPONSORED NEWSLETTER (18,341 subscribers)		

£20cpm

SOLUS EMAIL (5,367 subscribers)		

£70cpm

TOPIC SPONSORSHIP		POA
BRANDED CONTENT SOLUTIONS		 POA
BRANDED CONTENT ARTICLE		POA

Ad Specs URL: https://www.condenast.co.uk/digital-ad-specs/brides

High impact display
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Homepage takeover by Catherine Deane

Desktop

Mobile

Tablet

Display/standard ad formats
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Billboard

Double skyscraper

MPU

Topic sponsorship

Sections available for sponsorship
Fashion & Beauty | Planning
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Desktop

Tablet

Mobile

Within article

Online venues listings
Brides online venues listing:
1 x online listing for a full year’s presence
Example: https://www.bridesmagazine.co.uk/venue/oldmarylebone-town-hall

 1 header image
 YouTube video embedded
 12-image slideshow gallery
 Venue description text - 150 words
 Google Maps location listing
 URL link to your venue’s website
 Social sharing buttons
 1 listing edit during the year
 Responsive navigation for desktop,
tablet and mobile devices
Cost: £2,500 net
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Email marketing
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Sponsored newsletter

Solus Email

Branded content
native articles
The perfect marriage of editorial
and commercial
Condé Nast Brides can design and
produce native content articles,
shaped for the Brides audience,
to best communicate your brand
message. Native articles are created
using our editorial template and
possess the same SEO and data
advantages as editorial.
Articles include
 Image gallery
 URL links
 Design and production of all
native and branded traffic drivers
Articles are promoted via
traffic drivers across the site
and social posts.
Investment is from £8,000
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Video content solutions
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Malta

Browns Bride
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SIMON LEADSFORD

Publishing Director
simon.leadsford@condenast.co.uk

JULIETTE OTTLEY

Associate Publisher
juliette.ottley@condenast.co.uk

SALES TEAM
ELIZABETH ISSAC

Advertisement Manager
elizabeth.isaac@condenast.co.uk

SERENA CHAMBERS

Senior Account Manager
serena.chambers@condenast.co.uk

ISABELLA ECKETT

CREATIVE PARTNERSHIPS TEAM
EMMA HILEY

Acting Partnerships Director
emma.hiley@condenast.co.uk

NATASHA CALLIN

Partnerships Account Manager
natasha.callin@condenast.co.uk

LAURA ARCHER

Account Manager
Isabella.eckett@condenast.co.uk

Senior Project Manager
laura.archer@condenast.co.uk

NATALIE MOSS-BLUNDELL

FRANCESCA PEAK

Digital Account Manager
natalie.moss-blundell@condenast.co.uk

KEIRAN COYNE

Project Manager
francesca.peak@condenast.co.uk

ANGELA LAMB

Sales Executive
keiran.coyne@condenast.co.uk

Acting Art Director
angela.lamb@condenast.co.uk

EVENTS

MICHAEL THOMSON

KENDRA LEAVER-RYLAH

Art Editor
michael.thomson@condenast.co.uk

LUCY FARRELL

FOR MAGAZINE & DIGITAL ENQUIRIES

Executive Retail Editor & Events Director
kendra.leaver-rylah@condenast.co.uk
Events Coordinator
Lucy.Farrell@condenast.co.uk

Vogue House, Hanover Square, London
W1S 1JU, Telephone 020 7152 3870

Ts & Cs
THE CONDÉ NAST PUBLICATIONS LIMITED: ADVERTISING TERMS & CONDITIONS
1. DEFINITIONS

(a) the "Advertiser" means the person or entity booking advertising space in a CNP Publication with CNP, whether an advertising agency, brand owner or
whomsoever.
(b) "Advertising Copy" means the advertising and promotional content (including any Sales Promotions as defined below) requested by the Advertiser to be
published by CNP in one or more CNP Publications.
(c) "CNP" means The Condé Nast Publications Limited of Vogue House, Hanover Square, London W1S 1JU.
(d) "CNP Publication" means any of the magazine titles published by CNP from time-to-time.
(e) "Digital Versions" means any CNP Publication as made available in an electronic format compatible with one or more handheld or tablet end-user
devices (such as, without limitation, Kindles and iPads).
(f ) "Premium" and "Premium Plus" advertising options means in relation to "Premium" including but not limited to scrolling advertisements, slide shows
and 30 second videos and "Premium Plus" including but not limited to photo explorer, photo 360 and 60 second video.
(g) "Production Work" means any and all artwork, sketches, layouts, mock-ups, graphics, photography, processing or other work, work product, services
and service product that the Advertiser may request CNP to perform or provide from time-to-time.
(h) the "Publication Date" means, in relation to each version of a CNP Publication (print, Digital and PDF) the date(s) on which the relevant version comes on
sale in the United Kingdom.
(i) "PDF Versions" means any CNP Publication as made available in a "static format" digital magazine issue (e.g. on Zinio, LeKiosk etc.).
( j) "Press Date" means CNP's various deadline(s) for receipt of any Advertiser's Advertising Copy, as the same may be notified by CNP to the Advertiser in
respect of each instance of publication of such Advertising Copy in a conventional, print-media CNP Publication, a Digital Version or a PDF Version.
(k) "Rates" means CNP's costs and charges for the publication of Advertising Copy in CNP Publications, as evidenced in the CNP Rate Card in force at the
relevant time, but not including any additional fees and costs for any Production Work as described in Section 2(b) below which shall be payable in addition
to the Rates.
(l) "Rate Card" means the table of CNP's Rates for the publication of Advertising Copy in CNP Publications, as updated by CNP from time-to-time, the
current version of which is at: http://www.condenastinternational.com/media-kits-rate-cards/.
(m) "Sales Promotions" means as defined in Section 8 of the CAP 'UK Code of Non-broadcast Advertising, Sales Promotion and Direct Marketing'.
(n) "Technical Specifications" means CNP's technical requirements for Advertising Copy provided by or on behalf of Advertisers from time-to-time, the
current version of which is at www.condenast.co.uk/displayadverts, plus the specific technical specifications applicable to Advertising Copy destined for
publication in Digital Versions, the current version of which is at www.a-handler.co.uk/condenast (these specific digital specifications being referred to as
the 'Tablet Advertising Material Specifications').

2. RATES & COSTS

(a) Rates are quoted in the Rate Card exclusive of VAT and may be increased at any time upon 3 months’ written notice, "written notice" for these purposes
to include notice posted on this web page as part of these Terms & Conditions.
(b) In addition to the Rates, if the Advertiser requires any Production Work to be performed by CNP, it shall pay CNP for the same at the cost quoted by CNP at
the time of request, plus any applicable VAT or other sales tax at the prevailing rate.
(c) All rights, including all copyright, in any Production Work performed by CNP shall vest in CNP and the Advertiser may use the same solely for the limited
purpose of publishing the associated Advertising Copy in the relevant CNP Publications pursuant and subject to these Terms and Conditions. Where an
Advertiser wishes to receive an assignment of rights in any Production Work then the same shall be subject to the written agreement of CNP (which it may
grant or withhold in its absolute discretion and which may include the agreement of any further terms).
(d) Advertising Copy for Digital Editions will be displayed in portrait orientation viewable via the horizontal scroll bar. Advertising Copy which requires
reformatting will be deemed to be Production Work and subject to an additional fee as set out in Section 2(b) above. Any custom Advertising Copy produced
by CNP will also constitute 'Production Work' and hence will incur additional fees as set out in Section 2(b) above. Advertising Copy supplied by the
Advertiser to the Table Advertising Material Specifications (see Section 4(ii)(a) below) will not generally require any Production Work from CNP and hence
should not generally incur extra fees.
(e) Premium and Premium Plus options are approved on an individual case by case basis by CNP in its discretion and are subject to extra fees.

3. ORDERS

(a) Agents must disclose the name of their principals and nature of the advertised goods, services, Sales Promotions and Advertising Copy at time of
booking. Any incomplete or misleading disclosure or failure fully to disclose, or any non-compliance of any matter with applicable regulation, entitles CNP
to reject or cancel the order.
(b) The CNP Rate Card is not an offer to contract. A contract between CNP and the Advertiser (and CNP's obligation to publish any Advertising Copy on these
Terms & Conditions) arises only upon and subject to CNP’s written acceptance of the Advertiser’s order and additionally, in the case of financial advertising,
the compliance of the relevant Advertising Copy with the Financial Services and Markets Act 2000.
(c) Cancellations cannot be accepted from Advertisers within 2 months of the Publication Date of the conventional, print-media CNP Publication. Orders
for Advertising Copy comprising covers and Sales Promotions are non-cancellable.
(d) Orders for next to or facing editorial positions can only be accepted subject to availability at the time of going to press.
(e) It is the Advertiser’s responsibility to notify CNP within 7 days of receipt of CNP's written acceptance of the Advertiser's order for the publication of its
Advertising Copy if the booking details set out in CNP's acceptance confirmation are incorrect.
(f ) Advertisers are required to specify, in their orders, which CNP Publications (and which digital versions) they wish their Advertising Copy to appear in.
Where a CNP Publication is published in both Digital and PDF Versions, CNP will, unless notified otherwise by the Advertiser, publish the Advertising Copy in
all of the Digital Versions and PDF Versions of the relevant CNP Publication, to all of the compatible end-user devices. The Advertiser may, if it so specifies
in its order to CNP, elect not to have its Advertising Copy published in the PDF Version of the relevant CNP Publication, but in this regard the Advertiser
acknowledges that this ‘opt-out’ will be universal in respect of all PDF Versions across all end-user devices.
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THE CONDÉ NAST PUBLICATIONS LIMITED: ADVERTISING TERMS & CONDITIONS CONT.
4. COPY ARTWORK AND MATERIALS

(i) Print Advertising Copy
(a) All Advertising Copy (which must be in the form of PDF files and digital proofs) provided by or on behalf of the Advertiser to CNP must comply with CNP’s
Technical Specifications. CNP may reject for publication any Advertising Copy which is not compliant with the Technical Specifications.
(b) The technical compliance of Advertising Copy provided by the Advertiser to CNP for publication in Digital Versions remains the responsibility of the
Advertiser. CNP accepts no responsibility and shall have no liability to the Advertiser for any of the consequences (including the state of the resulting
published Advertising Copy) where any materials provided to CNP do not comply with the Technical Specifications.
(c) If the Advertiser does not provide a PDF file and digital proof of the relevant Advertising Copy by the Press Date CNP is entitled (but not obliged) to republish any previous Advertising Copy previously published in the relevant CNP Publication.
(d) CNP shall be under no obligation to review or make corrections to any pre- or post-publication Advertising Copy.
(ii) Tablet Advertising Copy
(a) Advertising Copy intended for publication in Digital Versions must comply with the 'Tablet Advertising Material Specifications' section of the Technical
Specifications. PDF Versions do not require compliance with any technical specifications other than the general Technical Specifications. CNP may reject for
publication any Advertising Copy which is not compliant with the Tablet Advertising Material Specifications.
(b) Advertisers may email CNP at tabletadvertising@condenast.co.uk for full details of CNP's technical requirements for Digital Versions and information
about the Technical Specifications.
(c) The technical compliance of Advertising Copy provided by the Advertiser to CNP for publication in Digital Versions remains the responsibility of the
Advertiser. CNP accepts no responsibility and shall have no liability to the Advertiser for any of the consequences (including the state of the published
Advertising Copy) where any materials provided to CNP do not comply with the 'Tablet Advertising Material Specifications' element of the Technical
Specifications.
(d) If the Advertiser does not provide Advertising Copy compliant with this Section 4(ii) by the notified Press Date for the Digital Version CNP is entitled (but not
obliged) to re-publish any previous Advertising Copy previously published in the relevant Digital Version.
(e) For the avoidance of doubt, any links embedded in any Advertising Copy for any Digital Version will only be enabled when the relevant end-user device is
connected to the Web via WiFi or 3G.(iii) General
(a) All Advertising Copy supplied by the Advertiser will be held by CNP at the owner’s risk and should be insured against loss or damage and backup copies
retained by the owner. Advertising Copy will be deleted and destroyed by CNP after 6 months of CNP's receipt of the same unless collected from CNP by the
Advertiser. None of the Advertising Copy shall be deemed to have any value other than the cost of the materials.

5. PAYMENT

(a) Payment shall be made within 30 days of the date of CNP's invoice.
(b) If payment is not made in full within 30 days of the date of CNP's invoice the Advertiser shall pay interest under The Late Payment of Commercial Debts
(Interest) Act 1998, at 8% above Bank of England base rate.
(c) New Advertisers will be required to pay in advance for the first three insertions of Advertising Copy.

6. GENERAL

(a) The Advertiser accepts that the Advertiser is a principal in law and accordingly warrants that all Advertising Copy (and its constituent parts) when
submitted to CNP for production and upon publication shall: (i) be neither defamatory nor obscene, and shall comply in all respects with the requirements
of the British Code of Advertising Practice and other relevant industry codes, and (ii) comply with and not contravene the requirements of (a) any Act of
Parliament, statutory instrument, code of practice or regulation promulgated thereunder including any law of the European Community for the time
being in force or applicable in the United Kingdom and (b) any acts, decrees, regulations or authorities in those markets in which the advertisement (and in
particular comparative advertising) may be accessed: (iii) in the case of financial advertising comply with the Financial Services and Markets Act 2000 and
other relevant statutes and regulations issued pursuant to statute or by any regulatory body: (iv) not breach any contract or infringe or violate any copyright,
trademark or any other personal or proprietary right of any person or entity or render CNP liable to any proceedings or liabilities whatsoever, wheresoever.
(b) Notwithstanding anything to the contrary set out herein, CNP is entitled at its absolute discretion to reject or exclude any Advertising Copy submitted for
publication notwithstanding: (i) CNP's previous acceptance of the relevant Advertiser's order; and (ii) whether or not the relevant Advertising Copy has been
previously accepted for publication or published previously.
(c) The Advertiser will indemnify CNP fully in respect of any costs, claims, damages, losses or liabilities of any sort suffered or incurred by CNP arising directly
or indirectly from the production or publication of any Advertising Copy which is in breach of any of the warranties set out in Section 6(a) above.
(d) Any complaint concerning the production or publication of any Advertising Copy must be notified in writing to CNP within 4 weeks of the relevant
Publication Date.
(e) CNP will exercise reasonable care in preparing and publishing Advertising Copy but if any Advertising Copy is not published in accordance with the booking
confirmation issued by CNP due to the act or omission of CNP, CNP’s maximum liability shall be limited to the amount of any payment made for the relevant
Advertising Copy. CNP shall not be liable in any manner to the Advertiser for any error, misprint or omission which does not materially detract from the look or
meaning of any Advertising Copy nor shall CNP be liable to the Advertiser for any such error, misprint or omission to the extent attributable to the Advertiser's
non-compliance with these Terms and Conditions. CNP may (subject to Section 6(b) above) at the Advertiser’s request carry further or corrective Advertising
Copy of a similar type and standard to the Advertising Copy which has not been published in accordance with the booking confirmation issued by CNP which
shall be the Advertiser's sole and exclusive remedy.
(f ) The Advertiser may not recharge a client for advertising space at an increased rate without CNP’s written consent.
(g) For Advertising Copy including a Sales Promotion or a special offer the Advertiser must provide all details when placing its order.
(h) CNP and the Advertiser warrant that they will observe their respective obligations under the Data Protection Act 1998 arising in connection with these
Terms and Conditions.
(i) These Terms and Conditions shall be construed under and governed by the law of England and the parties submit to the exclusive jurisdiction of the
English Courts.

